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HOW CAN YOU HAVE THE GREATEST IMPACT WITH
YOUR SIGNS?

6LJQV DUH RIWHQ D FXVWRPHU:-V ILUVW LPSUHVVLRQ RI \]
signs should be maintained in a safe, neat and clean condition.

Too many signs, lots of different types of signs or a cluttered arrangement of signs

may convey a negative message about your business.

The name of your business, products and services offered or a key promotion can
get lost among too many signs.

Shopping centers with multiple tenants should consider a coordinated signage plan
that fosters a unified look, while allowing for individuality among businesses.




